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AGENDA

▸ Science Communications: Why, how and what? 
Tools and essential steps 

▸ Science Communications for LVK - exchange of information and experiences, 
brainstorming



Science Communications 
• Outreach 

• Education 

• Media actives  

• Lobby work 

• Internal communications
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SCIENCE COMMUNICATIONS - WHY?
Crucial if we want to be successful in  

▸ getting recognized, 

▸ getting funded, 

▸ attracting the best researchers to the field 

Additionally 

▸ Inform the public about LVK research 

▸ Increase the public knowledge and understanding of (fundamental) research



Definition of basics:  
Goals, target groups, key messages

Development of an overarching strategy

Realisation including coordination

Evaluation and adjustment

The Process

Development of an overarching strategy



Examples



MEDIA: OFF- AND ONLINE



SOCIAL MEDIA



ONLINE INFORMATION



Outreach Activities



https://exhibition.sagex.org/#/exhibition-hub 

https://exhibition.sagex.org/#/exhibition-hub


Materials



Content 
based on —> goal, target groups, key messages 

• The story 

• Texts, images, animations 

• Skilled experts 








